2010 General Advertising Rates

Published 10 times per year. Rate Base 325,000.

All rates are GROSS except for Modern Market (NET)
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RUN OF BOOK
1x 6x 10x 16x 20x
Four Color Full page $34,250  $32,710 $30,930 $29,740 $28,550
2/3 page $30,330  $28,910 $27,360 $26,160 $24,980
1/2 page $23,800  $22,660 $21,425 $20,240 $19,000
1/3 page $16,050  $15,460 $14,830 $14,275 $13,675
Black & White Full page $25,875  $24,680 $23,200 $22,000 $20,825
2/3 page $22,600  $21,415 $20,225 $19,030 $17,850
1/2 page $17,850  $16,950 $15,465 $14,275 $13,080
1/3 page $12,200  $11,300 $10,465 $9,750 $8,925
Covers 2nd 30% premium
3rd 25% premium
4th 40% premium
Table of Contents 15% premium
Editor’s Note 15% premium
MODERN MARKET
1x 6x 10x
1/4 page $5,950 $5,225 $4,510
1/8 page $3,800 $2,950 $2,345
ARCHITECTURE FOR SALE
1x 6x 10x
Full page $19,900  $18,500 $17,100
1/2 page $10,710  $9,990 $9,275
1/4 page $7,150 $5,700 $4,275

This Rate Card is subject to the current Dwell™ magazine Advertising Terms and Conditions.

Updated July 22, 2009

At Home in the Modern World



General terms and conditions

The following are general terms and conditions governing advertising published
in Dwell™ Magazine, (The "Magazine”) published by Dwell, LLC, (The “Publisher”).

1. The rate base increase to 325,000. Rate base is
guaranteed on average for each Audit Bureau
of Circulation Publisher’s statement period.

2. The Magazine is an audited member of the
Audit Bureau of Circulations.

3. Advertisers may not cancel orders for, or make
changes in, advertising after the closing dates of
the Magazine.

4. The Publisher is not responsible for errors or
omissions in the any advertising materials pro-
vided by the advertiser or its agency (including
errors in key numbers) or for changes made
after closing dates.

5. The Publisher may reject or cancel any advertis-
ing for any reason at any time. Advertisements 9.
simulating the Magazine's editorial material in
appearance or style or that are not immediately
identifiable as advertisements are not accept-
able.

6. All advertisements are accepted and published

in the Magazine upon the representation by the 10.

agency and advertiser that they are authorized
to publish the entire contents and subject mat-
ter thereof and that such publication will not

violate any law or infringe upon any right of 1.

any party. In consideration of the publication of
advertisements, the advertiser and agency will,
jointly and severally, indemnify, defend and hold
the Publisher harmless from and against any
and all losses and expenses (including, without
limitation, attorney's fees) arising out of the
publication of such advertisements in the Maga-
zine, including, without limitation, those arising
from claims or suits for defamation, copyright
or trademark infringement, misappropriation,
violation of the Lanham Act or rights of privacy
or publicity, or from any and all similar claims
now known or hereafter devised or created.

7. In consideration of the Publisher’s reviewing for
acceptance, or acceptance of, any advertising
for publication in the Magazine, the agency and
advertiser agree not to make promotional or
merchandising reference to the Magazine in any
way without the prior written permission of the
Publisher in each instance.

8.  No conditions, printed or otherwise, appearing
on contracts, orders or copy instructions which
conflict with, vary, or add to these terms and
conditions or the provisions of the Magazine's
Rate Card will be binding on the Publisher and
to the extent that the Terms and Conditions

IoMp

contained herein are inconsistent with any such
conditions, these Terms and Conditions shall
govern and supersede any such conditions. The
Publisher has the right to insert the advertis-

ing anywhere in the Magazine at its discretion,
and any condition on contracts, orders or copy
instructions involving the placement of adver-
tising within an issue of the Magazine (such

as page location, competitive separation or
placement facing editorial copy) will be treated
as a positioning request only and cannot be
guaranteed. The Publisher’s inability of failure to
comply with any such condition shall not relieve
the agency or advertiser of the obligation to pay
for the advertising.

The Publisher shall not be subject to any liability
whatsoever for any failure to publish or circulate
all or any part of any issue(s) of the Magazine
because of strikes, work stoppages, accidents,
fires, acts of God or any other circumstances not
within the control of the Publisher.

Agency Commission (or equivalent): 15%
(where applicable to recognized agents) of
gross advertising charges after earned adver-
tiser discounts.

Invoices are rendered on the first business day
of the “on- sale date” month of the Magazine.
Payments are due within 20 days from the billing
date. The Publisher reserves the right to change
the payment terms to cash with order at any
time. The advertiser and agency are jointly and
severally liable for payment of all invoices for
advertising published in the Magazine.

Any and all negotiated advertiser discounts

are only applicable to and available during the
period in which they are earned. Rebates result-
ing from any and all earned advertiser discount
adjustments must be used within six months
after the end of the period in which they were
earned. Unused rebates will expire six months
after the end of the period in which they were
earned.

Special advertising production premiums do not
earn any discounts or agency commissions.

Contact info: advertising@dwell.com
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